
 

 
 

 

SALONS A/B 
 

Breaking News :  Legal, 
Legislation,  

Performance and 
Evaluation  

SALON C 
 

Meeting America’s 
Workforce Needs: 
Serving Diverse 

Populations  

SALON D 
 

Strengthening Our 
Work: Strategies for  

One -Stop 

SALON E 
 

Connecting Workforce 
Development to 

Economic Growth 

PORTLAND / 
SOUTH 

PORTLAND 
 

Staff Skills 

Thursday, November 4, 2004 

 
10:15 – 11:30 WIA Reauthorization? 

Customizing Business 
Relationships: Effectively 
Serving Customers with 
Disabilities 

Connecticut’s 
Employment Channel 

Self Employment in Rural 
America: Strategies for 
Success 

12:30 – 1:45 
Massachusetts Research 
and Evaluation Agenda 

A New Strategic Vision 
for the Delivery of Youth 
Services 

Business Plans for One-
Stops 

Growing Microenterprises 
in the One-Stops 

1:45 – 3:00 Risk Management in the 
One-Stops 

Disability Program 
Navigator Initiative 

Meeting Another Customer 
Demand:  Online Database 
Containing Customer Ratings 
and Comments Regarding 
Training Providers  

Project Katahdin 
Entrepreneurship 
Education Program 
(KEEP) 

3:15 – 4:30 
Integrating Services to 
Dislocated Workers 

Building Essential Skills 
Through Training for 
Older Youth 

Targeted Marketing for 
One-Stops 

Becoming Demand-
Driven: Economics, 
Education and 
Employment 

Friday, November 5, 2004 

10:15 – 11:30 
Capacity Building through 
Partnerships for WIBS 
and FBCOs 

Serving Returning 
Veterans, Guards and 
Reservists 

Making Businesses Your 
Customers:  Next Step 
Strategies to Serve 
Employers in Your One-
Stop System 

Lean to Last 

12:30 – 1:45 
EMILE: ETA’s Universal 
Record 

Entrepreneurial 
Educational Opportunities 
for Veterans 

Successful Business 
Marketing: Its More Than 
a Brochure 

National Business 
Learning Partnership 

Utilizing O*NET 
Tools in One-Stop 
Service Provision 

NEtwork ’04: One-Stops – Building Economic Opportunity through Workforce Investment 
Concurrent Workshops at a Glance 


